
Should Small Businesses be Allowed to 
Offer Lower Prices than Big Companies?  
 
The debate on whether small businesses should be allowed to offer lower prices than big companies 

has been a long-standing one. On the one hand, many believe that allowing small businesses the 

opportunity to compete with larger companies by reducing prices can create a more competitive 

market and ultimately benefit consumers. On the other hand, some argue that this could put large 

businesses at a disadvantage and lead to the demise of some small businesses.  

 

Proponents of allowing small businesses to offer lower prices often point to the advantages that come 

with competition. When competing against larger companies, smaller businesses have an incentive to 

create better products or services for less money, which can increase customer satisfaction and 

encourage innovation. Furthermore, giving small businesses the opportunity to offer lower prices can 

help them stay competitive in their respective markets and give consumers more choices when it 

comes to selecting goods or services.  

 

However, critics argue that allowing small businesses to offer lower prices could create an uneven 

playing field and disadvantage larger companies. They believe that this would encourage unfair 

competition and lead to large companies having to cut jobs or reduce their services in order to stay 

competitive. Furthermore, they argue that while having lower prices may seem attractive, it often 

comes at the expense of quality as small businesses are unable to match the technological advances 

and resources of large companies.  

 

Ultimately, there is no clear-cut answer as to whether small businesses should be allowed to offer 

lower prices than big companies. As such, it is important to consider how this could affect the overall 

market and all of its participants. Ultimately, if done in a responsible manner that provides both 

customers and businesses with equitable opportunities, then allowing small businesses the ability to 

reduce their prices could be beneficial for everyone involved.  

 

In conclusion, whether small businesses should be allowed to offer lower prices than big companies is 

a complicated issue that requires careful consideration. While this decision could create both 

advantages and disadvantages, it is important to ensure that any changes are made with the best 

interests of all stakeholders in mind. Doing so can help ensure that competition remains fair and 

equitable, while still benefiting consumers.  

 



In the end, it is important to remember that competition is a key part of any functioning market and 

allowing small businesses to offer lower prices than big companies can be beneficial for both 

customers and businesses alike. With careful consideration, this could be an opportunity for everyone 

to benefit from increased competition. . Ultimately, if done responsibly, allowing small businesses to 

offer lower prices than big companies could create a more competitive and equitable market for 

everyone. . .  

 


